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o Copper feeder
o Poles
o Pair gain devices (Digital Loop Carrier)
o Land, building, and power for pair gain devices
o Rights-of-way

• Distribution Plant
o Copper distribution
o Fiber distribution
o Coax distribution
o Poles
o Cross connect devices
o Rights-of-way

• Drop
o Copper drop
o Coax drop
o Fiber drop
o Building entrance cable
o Intrabuilding cable
o Network Interface Devices

Incremental investment should not include obsolete items, such as air dryers,
copper analog repeaters, or bridge taps.

Unbundled Switching:

• Line Termination
o Line Card
o Main Distribution Frame
o Protection

• Central Processing Units
• Memory
• Line-side traffic sensitive investment
• Trunk-side traffic sensitive investment
• Network matrix
• Remote switches
• Host-remote umbilicals
• Land, building, and power for central offices and remotes
• Software essential for basic exchange and interexchange switching functions
• Generic upgrades
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Unbundled Transport:

• Fiber cable
• Fiber repeaters
• Fiber tip cable
• Fiber patch panels
• Fiber optic terminals
• DSX3 cross connects
• M113 multiplexers
• DSX1 cross connects
• Conduit
• Poles
• Rights-of-way

TSLRIC Incremental Annual Charge Factor:

The following expense items are typically included in an incremental study.

• Maintenance
• Depreciation
• Customer service
• Income taxes
• Property taxes
• Return on investment, including equity

Specifically excluded form an incremental study are corporate overheads and
administrative expenses which are not directly attributable to individual services.
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RATIO OF CORPORATE OVERHEADS TO TOTAL OPERATING EXPENSES
ARMIS DIIta • Tier 1 eomp......

1991 1992 1983 1884 1_

~ ToIiII ~ ToIiII ~ T" ~ ToIiII CorpaIIIIII ToIiII
<>vem.d 0peI1IlIng av.m.d 0peI1IlIng av.m.d 0peI1IlIng <>vem.d 0peI1IlIng o-t..t 0penIIIng

E..- E..- Ratio· expen- Experwa Ratio· e..- E..- Ratio· E..- e...,... Ratio· E..- ~ Ralio·

- -- -- -- --
AmeriIedl 1.314.805 7,063,208 22.8~ 1,284.876 7,360,682 21.1Ml1 934.&44 7,331.170 14.81" 1.476,840 8,279.800 21.75" 878,Q30 7,588,375 13.o~

Bell Atlantic 1,220,574 8.061..... 17.84,. 1,027.184 8,112.010 14.5m' 1.101,838 8,333.481 15~ 997.129 8••,838 13.~ 1,201'" 8.780,583 15.94,.
BellSouth 1.140.844 8.881,931 14.72" 1.048.412 8.847,!82 13.....,. 1.155.880 9.1••_ 14.3~ 1,199.185 9,840.780 14.21,. 1,525_ 10.171,221 17.~

NYNEX 1.f1J7.420 9.104,136 27.031' 1,201,433 8,241,179 17.18" 1.381,_ 8,12S,324 18.~ 2.180'- 91fi81,801 28.3~ 1,832,.1 9.857.811 23.~

P8clk 1.055,521 6.481,818 19.4~ 9oM.442 6.380,349 17.3~ 1.200,885 8,828,1158 22.1~ 1.011,208 6,521 ,201 18.35'IfJ 1,352'- 8,885.400 24.41"
Soulhwestem 887,845 5.341,202 19.~ 832.852 5.547,194 17.... 966,125 5,8",145 19.... 731,204 8.018,588 13.83"1' 817.738 8,350,532 14.~

uswest 1.100,013 5.946,384 22.7a.. 1.062.<167 6.209.558 20.64" 1.132.189 8,573.561 20.81" 1.141,755 7,105,2<16 19.15" 1,105,802 7,387~72 17....

-- -- -- --
TotalRBOCs 8.636.422 50.901.049 20.43" 7.408.4<16 50.698.625 17.11'11. 7.872.708 52.764.405 17.54'11. 8.740.329 55.916,883 18.53'11. 8.721.495 56,831.094 18.13'11.

GTE/Conte! 1,221.896 7.834.634 18.48'11. 1.277.670 7.924.074 19.22'11. 1.414,340 8~7.'!68 20.28'11. 1.469.353 8,528.490 20.81'11. 1.651.765 8.980,302 22.54'11.

United / centel 317.400 2.152.851 17.29'll. 399,258 2.514.942 18.87'11. 502.364 2,955.988 2O.47'll. 498.799 3,165.855 18.70'll. 442,999 3.078.967 16.81'11.

Cincinnati Bell 91.888 452,972 25.45'11. 83,754 433.737 23.93'11. 94,232 420,258 28.9O'll. 99,864 451.395 28.42'11. 166,442 507,003 48.87'll.

Lincoln 15.387 103.117 17.54'11. 15.657 104.894 17.55'11. 15,813 111.311 16.56'll. 16.698 121.127 15.99'll. 17.782 122,850 16.92'11.

Rochester 30.417 192.110 18.81'11. 28.911 193.986 17.51'11. 30.359 204.099 17.47'11. 44.621 213.102 26.48'11. 28.701 203,219 16.45'11.

Soulhem New England 159.771 1.075.662 17.""'11. 143,730 1.020.120 16.4a.. 148,210 1,074.840 15.99% 173,525 1,119.706 18.34'11. 256,833 1,212,935 26.88'11.

GRANOTOTAl 10.473.181 62.712.395 20.05'11. 9.357.426 62.890.378 17.48'11. 10.078.026 65,918.369 18.05'11. 11.043,207 69.516.540 18.89'll. 11,288,017 70,936.370 18.92"

• Ratio • Corporate Overhead Expenses / (Total Operating Expenses· Corporate Overhud Expenses)
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Avoided Cost Study

I. Study Summary

A. Purpose

The purpose ofthe study is to develop the avoided cost usociated with the resale of local
exchange service for the Tennessee jurisdiction ofUmted Telephone· Southeast, Inc.
(Umted). This study is being provided in response to the Tennessee Public Service
Commission'5 Docket 96-00067, THE AVOIDABLE COST OF PROVIDING BUNDLED
SERVICES FOR RESALE BY LOCAL EXCHANGE TELEPHONE COMPANIES, which
was established for the "purpose ofdetermining the actual level ofavoidable cost" of
providing bundled services for resale.

B. Scope

The cost results were developed specific for the Tennessee jurisdiction ofUnited and will only
be applicable for intralata company operations.

C. Introduction

The Tennessee Public Service Commission's Docket 96-00067, TIlE AVOIDABLE COST
OF PROVIDING BUNDLED SERVICES FOR RESALE BY LOCAL EXCHANGE
TELEPHONE COMPANIES, was established for the "purpose of detennining the actual level
of avoidable cost" of providing bundled services for resale.

The Telecommunications Act of 1996 (Act) states:

A State commission shall detennine wholesale rates on the basis of retail rates charged to
subscribers for the telecommunications service requested, excluding the portion thereof
attributable to any marketing, billing, collection, and other costs that wiJl be avoided by
the local exchange carrier. (252(d)(3»)

The avoided cost study was developed to meet the requirements ofthe Tennessee Public
Service Commission's Docket utilizing the Act as a methodology guideline. The avoided cost
study detennines the level ofavoided costs associated with establishing wholesale rates for the
resale of bundled services. Since the Act specificaJly refers to "marketing, biJling, coJlection,
and other costs that will be avoided", the avoided cost study concentrates on those types of
expenses. See Section, Methodology - Accounts Analysis, for a general discussion of that
topic.
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United believes that the identification ofavoided cost should be based on the most recent data
available that is identified through an Activity Based Costing procedure. United's avoided
cost study utilizes an activity-based cost approach which identifies the avoided cost by cost
category (subaccount) and assigns these cost to service groups.~ on an activity driver.
To the extent that a cost can be associated with an activity. an increaSe (or decrease) in the
activity drives an increase (or decrease) in the associated service groups.

The avoided cost study uses the most recent expense and revenue data available. These
revenues and expenses are assigned to a service group based on the actual activity which
creates or drives a specific type ofexpense, rather than on arbitrary assignment methodologies
based on investment or revenue.

D. Service Groups

In order to determine the level ofavoided costs. it was necessary to consider that some
services could have higher magnitudes ofavoided costs. For example. a highly competitive or
complementary service would most likely have a greater amount ofmarketing resources
dedicated to it. resulting in relatively greater avoided costs. While there are numerous
individual services provided by United, it is impractical to study each service individually.
Two service groups are identified for this study which are:

1. Simple Access
2. Other

E. Assumptions

1. The year-end 1995 revenue and expense balances are the most current available and are
considered appropriate for this study.

2. The analysis ofProduct Management. Sales, and Product Advertising costs was provided
by the Marketing Department and is considered appropriate for this study.

3. The Local Message Processing (LMP) information provided by Accounting is considered
appropriate for use in this study.

4. The special study provided by National Access Service Center (NASC) is considered
appropriate for use in this study.

5. The monthly Billing Statistics Accounts Report is the most current available and is
considered appropriate for use in this study. This report records billing activity by
account, not access lines.
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6. The March, 1996 Customer Information System Report was provided by the Regulatory
Department and is considered appropriate for this study. This report counts accounts by
class of service, and not by access lines.

7. The 1995 annual Business Office time and motion study is the moSt current report and is
considered appropriate for this study.

8. The 1995 annual Business Service Center time and motion study is the most current
report and is considered appropriate for this study.

9. The December, 1995 Station Data report was used for access line information and is
considered appropriate for this study.

F. Methodology - Account Analysis

The following accounts do contain expenses which may be avoided due to resale. An analysis
ofeach account was conducted which resulted in the determination that some subaccounts are
avoided and some are non-avoided.

• 6611.XXX
• 6612.XXX
• 6613.XXX
• 6623.XXX
• 6722.XXX

Product Management
Sales
Product Advertising
Customer Services
Externa) Relations

These are the accounts detailed in the avoided cost study.

United believes that the identification of avoided cost should be based on the most recent
expense and revenue data available that is identified through an Activity Based Costing
procedure. These revenues and expenses are assigned to service groups based on the actual
activity which creates or drives a specific type of expense, rather than on arbitrary assignment
methodologies based on investment or revenue. To the extent that a cost can be associated
with an activity, an increase (or decrease) in the activity drives an increase (or decrease) in the
associated service groups.

The definition of avoided costs is, of course, the key to any such analysis. While the Act does
not specifically identify or define avoided costs, it does give the proper direction. The Act
indicates what type ofexpenses are avoided, specifically "marketing, billing, collection, and
other costs." While this list is not all-inclusive, such expenses as depreciation, return and
taxes, maintenance, support, corporate overheads, and uncoJJectibles are not avoided for the
reasons described below. Each of these broad expense categories will be briefly discussed.

Depreciation (General Ledger (GL) accounts 6561 to 6565) relates directly to United's capital
assets used to provide service to both its own customers and those of the reseHer. The vast
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majority ofUnited's capital assets are used to provide the services that competitors wish to
resell. A competitor reselling United's service will have no effect on the nature of these
capital assets. United will continue to provide the physical facilities (switching. cable and
wire, and circuit equipment) necessary to provide service to the reseller's customers as we)) as
its own. Depreciation costs will not be avoided.

Rate ofReturn is a cost of doing business. Investors must earn a fair return on their
investment or capital will not be available for the company. Return is directly related to the
level ofinvestment. Because there wi)) be no effect on investment, there will be no effect on
return. Rate ofReturn will not be avoided.

Taxes will not be avoided because United must still pay taxes on profits earned on services
that it provides for resale. Because the avoided expenses will be used to detennine wholesale
rates the expense wi)) be deducted on an expense dollar for revenue dollar basis, the net effect
on profit is effectively zero and will have relatively no effect on taxes. Taxes will not be
avoided.

United's maintenance costs (GL accounts 6211 to 6540) are related to the facilities used to
provide the services that competitors will resell. Because United will continue to own these
facilities, the maintenance functions will remain with United. The existence of a competitor
reselling United services will not alter United's responsibility to maintain its network for the
benefit of both its customers and those of the reseller. United will continue to repair, monitor,
test, and maintain equipment, and meet all safety requirements. Maintenance costs wi)) not be
avoided.

Network Support costs (GL accounts 6112 to 6124) are common in nature, used to support
all individual products and services offered by a company. Such costs cannot be attributed to
any individual product or service. Network Support costs include the following items: motor
vehicles, land and buildings, furniture, office equipment, and general purpose computers.
These network support costs will not be avoided due to the resale of local services. Support
costs will not be avoided.

Corporate overhead costs (GL accounts 6711 to 6790) are common costs that cannot be
directly attributable to any individual product or service. Corporate overheads are not
impacted by the sales method; therefore, these expenses will not be avoided.

Uncollectibles (GL account 5300) are avoided only ifresellers are more timely in paying their
bills to United than current end-users. United's uncollectible rate was only 0.50% in 1995.
Uncollectibles from resellers may likely exceed this level and therefore, are not avoided.

G. Methodology - Work Sheets

A. Summary
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The Summary worksheet is a one-page summary ofthe avoided cost study results. The
worksheet identifies the total revenue per service group. as calculated in the Revenue
worksheet. the total avoided expense per service group. as calculated in the Avoided
Expense worksheet. the avoided expense as a percent of revenue·and the avoided expense
amount per access line.

B. Revenue

The Revenue worksheet assigns each individual 7-digit GL revenue account to one ofthe
service groups. The information is for the twelve-month period ending December 1995.

The worksheet shows the total account amount for the time period studied. It also
identifies the service group to which the account is assigned and the amount that is
actually assigned.

C. Avoided Expense

The Expense worksheet assigns each individual 7-digit GL expense account to one of the
service groups. The information is for the twelve-month period ending December 1995.

The worksheet shows the total account amount for the time period studied. The
worksheet also identifies whether the account is avoided according to the guidelines
provided by the Act and the amount assigned to each service group based upon the cost
drivers developed in the Drivers worksheet.

D. Drivers

The Drivers worksheet contains the cost drivers used to assign expenses in the Expense
worksheet. The worksheet identifies the GL expense account and references the
worksheet where this driver was developed. The worksheet also references what percent
will be assigned to each service group.

Three accounts are directly assigned to service groups. These are Product Advertising 
Other Services (GL account 6613.044). Customer Services - Revenue Accounting
Miscellaneous Customer Billing (GL accounts 6623.64X), and Customer Services
Customer Instruction (GL account 6623.01XX).

E. Product Management (prod. Mgmt.)

The Marketing Department performed an informed judgment analysis of the product
management function. Based upon the results of this study, Product Management
expenses (GL accounts 6611.XXX) are assigned to the Other service group.
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F. Sales

The Marketing Department performed an analysis of the actual labor reporting associated
with the sales fi.mction. Based upon the results of this labor repoJ;1ing, Sales expenses (GL
accounts 6612.XXX) were assigned to the Other service group...

G. Product Advertising (prod. Adv.)

The Marketing Department performed a responsibility code analysis ofthe product
advertising function. Based upon the results of this study, Product Advertising expenses
(GL accounts 6613.XXX) were assigned to the appropriate service groups.

H. Local Message Processing (LMP)

The Local Message Processing system maintains a record of IXC errors and exceptions by
type and carrier. Based upon the summary of this information, Customer Services
Centralized Toll Investigation expenses (GL accounts 662J.02X) were assigned to the
Other service group.

I. National Access Services Center (NASC)

The NASC has replaced the Interexchange Carrier Services Center (ICSC). The NASC
provided a special study which allows assignment ofNASC activity to the Other service
group.

1. Customer Perception Survey (CPS)

A Customer Perception Survey is conducted regularly and based on the number of
-contacts made and by type. Customer Services - Telephone Survey System expenses (GL
accounts 6623.31X) were assigned to the Simple Access service group.

K. Billing Statistics (BiII.Stat.)

Customer Records and Billing (CRB) expenses were assigned to service groups utilizing
the "Billing Statistics - Accounts" report and Customer Information System report. These
reports record billing activity by account, not access lines. Customer Services 
Centralized Mail Remittance expenses (GL accounts 6623.32X) and Customer Services
CRB expenses (GL accounts 6623.61X) are included in the CRB expenses.

L. Business Office Study (Bus. Off)

An annual Business Office time and motion study is conducted by United. The most
recent report (excluding non-regulated products) is used to assign Business Office
Production - Incoming Demand - Consumer/Simple Business expenses (GL accounts
6623.41X) to the appropriate service groups.
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M. Business Service Center (Bus. Svc. Cntr.)

An annual Business Service Center time and motion study is conducted by United. The
most recent report (excluding non-regulated products) is used to·Usign Business Office
Production - Incoming Demand - Complex Business expenses (GL accounts 6623.43X) to
the Other service group.

N. Postage

This expense (GL account 6623.615) is caused primarily by monthly billings to end-users.
The number ofaccess related accounts from the Billing Statistics worksheet is multiplied
by the bulk postage rate to determine the amount oflocal postage. This local postage is
assigned to service groups based upon that number of billed accounts.

O. Lines

The Lines worksheet contains access line information used to assign End User - Business
Flat Rate - Interstate revenue (GL account 5081.130) to service groups.

B. Wholesale Cost

This analysis considers only the current level of costs which will be avoided due to resale.
The results here are properly viewed as an upper bound because there are areas of cost not
addressed by this study. There will be additional costs incremental to the wholesale function.
For example, a bill must be prepared and sent to the reseller, the amount ofuncoJleetibles has
not been determined. Such costs will have the effect of reducing the net level of avoided
costs. The magnitude of these adjustments cannot be quantified at this time.
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I. Raults

AVOIDED COST STIJDY
SUMMARY

Company: United Telephone - Southeast, Inc.
Tennessee

Date: April 11, 1996

Avoided Expenses

Revenue Amount
Percent

ofRevenue
Per Access

Line

Simple Access

Other

n. Work Sheets

$ 43,037,763 $ 2,049,915 4.76%

$46,433,170 $3,338,360 7.19%

$ 0.91

DNA

Due to the proprietary nature of the work sheets with expense and revenue results by cost
category and service group, the actual work sheets that support this study are not provided.
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$ A

'112 "MOTOR VEHICLE EXP
'113 ·A"'CRA" EXPENSE'1l' ·OTHER WORK EQUIP EXP
8121 "LAND & BUILDING EXP
8122 ·FURNITURE & ARTWORKS EXP
8123 ·OFFICE EQUIP EXP
8120t ·GlN PURPOSE COMPUTER EXP
8211 ·ANALOG ELE. EXP
8212 -otGITAL ELE. EXP
15215 -eLECTRO MECH. EXP
l5220 "OPERATOR SYS. EXP
l5231 ·RADIO SYSTEMS EXP
l5232 ·CIRCUIT EQUIPMENT EXP
8311 ·STA APPARATUS EXP
~1 ·LPBXEXP
8351 ·PUBLIC TELE TERMINAL EO EXP
fJ3l52 ·OTHER TERMINAL EOUIP EXP
6411 ·POLE EXPENSE
6421 ·AERIAL CABLE EXP
6422 ·UNDERGROUND CABLE EXP
6423 -BURIED CABLE EXP
642.. ·SUBMARINE CABLE EXP
6426 ·INTRABLDG NElWORK CABLE EXP
6431 ·AERIAL WIRE EXP
64411 ·CONDUIT SYSTEMS EXP
6512 ·PROVISIONING EXP
6531 -POWER EXPENSE
6532 "NElWORK ADMIN EXP
6533 "TESTING EXPENSE
65304 "PLANT OPER ADMIN EXP
6535 "ENGINEERING EXP
6561 "DEPRECIATION EXPENSE· TELECOM PLANT IN SERVICE
6S63 "AMORTIZATION EXPENSE· TANGIBLE

tl61 101 1 "PRODUCT MGMT I MARKETING ADMIN· SAL· REG
6611012 "PRODUCT MGMT I MARKETING ADMIN· BEN· REG
661101 .. ·PRODUCT MGMT I MARKETING ADMIN· OTH· REG
6611016 "GENERAL SVC & LIC • PRODUCT MGMT 'MARKETING ADMIN
6611017 "SERVICE COMPANY BILLING-CONDUIT"PROO MGMTIMKTG ADMIN
6611071 ·PRODUCT MGMT-FORECASTING-OTHIER·SALARIES
6611072 "PRODUCT MGMT·FORECASTIHG-OTHER-BENEFITS
6611074 "PRODUCT MGMT-FORECASTING-OTHER
6611986 ·SERVICE COMPANY BILLING· PRODUCT MANAGEMENT· OTHER
6611987 ·SERVICE COMPANY BILLING-CONDUIT.PROD MGMT·OTHER
6611988 "PRODUCT MGMT - OTHER • INTEGRATION COST

AVOIDED EXPENSE ANALVIIS
Company: lJnIIcI T....... - SouI'-t (T.... "II')
Yur: TMtve ManItla Ending December1.

6612011 "SALES-REGULATED SALES & SERVICES-SALARIES·POOL
6612012 "SALES-REGULATED SALES & SERVICES-BENEFITS-POOL
6612014 ·SALES·REGULATED SALES & SERVICES-OTHER·POOL
6612024 "SALES ·ICSC· OTHER
6612031 "SALES· TELEMARKETING· IN HOUSE· SALARIES
6612032 ·SALES· TELEMARKETING -IN HOUSE· BENEFITS
66120304 ·SALES - TELEMARKETING· IN HOUSE - OTHER
6612041 ·SALES· TELEMARKETING· CONTRACT· SALARIES

Note All coat Clttegories (.ccounts) were fe\Iiewed .tthe sewn digit 8CCOUnt!eYe1. Only the four digilllCCOUnt Ie¥eIIs shown fO(
CltIegories thet do not cont.in .YOided expenses.

Note 2 Cost categories thet cont.in expenees thllt .re c:l8uifMld 8$ both .YOided (A) .nd non .YOided (N) .re shown with • B symbol.
Note 3 Fields reflecting the S symbol represent .n lICIU8l.mount thet is cont8ined in the study.
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Compeny: UnIId lililphone· cr•• I II.')
Y_r: TWIIM MonIha Encing DeaeI 1115

2

.,2OM "SALES • T£l.EMARKETING - CONTRACT· OTHER I A I

.,., -aAl.ES ADMlNISTfltATION • SALARIES I N

.,.-z -sAUl A.DMIN1ITfltA.TION • BENEFITS $ N

.,... -sAUl ADMtNtSTRATION· OTHER $ N
_., -GENERAL MlUlAGEMENT SUPPORT ·IMO " SALARIES $ N
_21112 -GENERAL MANAGEMENT SUPPORT. 8MO " BENEFITS $ N
.,... -'NERAL MANAGEMENT SUPPORT -IMO " OTHER I N
"2S2'I ·SALES· COMMISSIONS & INCENTIVE PAY S A S
.,2322 "SALES· COMM & INC PAY -BEN S A S
.,2324~VEL& ENTERTAINMENT -IMO S A S
.'241' "ENGINEERING & PROJECT MGMT ·IIMOIENG"SALARIES S N
.,2412 -eNGINEERING & PROJECT MGMT • BMOIENG"BENEFITS S N
.'2414 -eNGINEERING & PROJECT MGMT • BMOIENG-OTHER S N
.'2$11 -.RANCH MANAGEMENT - IMO • SALARIES S N
.,25,2 -BRANCH MANAGEMENT - IMO - BENEFITS S N
.'251"·BRA.NCH MANAGEMENT-BMO " OTHER S N
861~ -SERVICE COMPANY BILLING - SALES S N
.,2117 ·SERVICE COMPNAY BIlliNG-CONDUIT-SALES S N

.,3011 -PRODUCT ADV - STAFF SUPPORT FOR PRODUCT ADV· S A I S
SALARIES

6613012 -PRODUCT ADV· STAFF SUPPORT FOR PRODUCT ADV- S A S S
BENEFITS

661301. -PRODUCT ADV - STAFF SUPPORT FOR PRODUCT ADV - OTHER S A S S
661302. ·PRODUCT ADVERTISING· COMPLEX BUSINESS S A S
.,3034 -PRODUCT ADVERTISING· CONSUMER I SIMPLE BUS S A S S
6613044 -pftODUCT ADVERTISING - OTHER SERVICES S A S
6613i86 ·SERVICE COMPANY BILLING· PRODUCT ADVERTISING S N

6621 ·CALL COMPLETION SERVICES S N
6e22 -NUMBER SERVICES S N

f5e23011 ·CUSTOMER SERVICES· CUSTOMER INSTRUCTION· SALARY S A S
f5e23012 ·CUSTOMER SERVICES - CUSTOMER INSTRUCTION· BENEFITS S A S
662301.11 ·CUSTOMER SERVICES - CUSTOMER INSTRUCTION· OTHER S A S
6623016 ·SERVICE COMPANY BIlliNG· CUSTOMER INSTRUCTION S N
f5e23021 ·CUSTOMER SERVICES·CENTRALIZED TOLL INVESTIGATION· S A S

SALARY
6623022 ·CUSTOMER SERVICES-CENTRALIZED TOLL INVESTIGATION· S A S

BENEFI
6623024 -CUSTOMER SERVICES-CENTRALIZED TOLL INVESTIGATION· S A S

OTHER
6623026 -SERVICE COMPANY BIlliNG· CENTRALIZED TOLL INVEST S N
6623051 ·CUSTOMER SERVICES-COLLECT & REPORT-PAYSTATIONS- S N

SALARIES
6623052 ·CUSTOMER SERVICES-COLLECT & REPORT-PAYSTATIONS- S N

BENEFITS
6623054 ·CUSTOMER SERVICES-COLLECT & REPORT-PAYSTATIONS- S N

OTHER
6623111 ·PROVISIONING-ICSe-SALARIES S B S
6623112 ·PROVISIONING-ICSC-BENEFITS S B S
ee2311.11 -PROVISIONING-ICSC·OTHER S B S
6623121 -ACCOUNT MAINTENANCE-ICSC-SALARIES S B S
6623122 -ACCOUNT MAINTENANCE·ICSC-BENEFITS S B S
6623124 -ACCOUNT MAINTENANCE-ICSC·OTHER S B S
6623131 ·ACCT INVESTIGATION & COLLECTION-ICSC-SALARIES S B S
6623132 ·ACCT INVESTIGATION & COLlECTION·ICSC-BENEFITS S B S

Note 1 AU cost~ies (accounts) were reYieweclat the seven digit ICCOUI'lt le¥el. Only the four digit .ccount le¥el is shown for
CIIlegolies that do no! contain allOided expenses.

Note 2 Cost cetegories that contain expenses that are c1assifl8Cl as both avoided (A) and non avoided (N) are sho¥in with • B symbol.
Note 3 Fields reflecting the Ssymbol represent an actual amount that is contained in the study.





Note AU coat cetegories (eccounts) were reYiewtld • the sellen digit account level. Only the four digit eccount IeYel is shown for
CIlIegories tMt do not corbin a¥Olded expenses.

Note 2 Coat cMegories that contain expenses tMt are classified as both aYllided (A) and non avoided (N) are shown with a B symbol.
Note 3 Fields reflecting the $ symbol represent an actual amount thlt is contained in the study.
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Division, Room 544
Federal Communications Comm.
1919 M Street, N.W.
Washington, D.C. 20554

Steve Weingarten
Tariff Division
Room 518
Federal Communications Comm.
1919 M Street, N.W.
Washington, D.C. 20554

Stuart Kupinsky
Policy and Program Planning

Division, Room 544
Federal Communications Comm.
1919 M Street, N.W.
Washington, D.C. 20554

James D. Schlichting
Chief
policy and Program Planning

Division, Room 544
Federal Communications

Commission
1919 M Street, N.W.
Washington, D.C. 20554

International Transcription
Service

1919 M Street, N.W.
Washington, D.C. 20554

Richard K. Welch
Policy and Program Planning

Division, Room 544
Federal Communications

commission
1919 M Street, N.W.
Washington, D.C. 20554

Lisa Gelb
Policy and Program Planning

Division, Room 544
Federal Communications

Commission
1919 M street, N.W.
Washington, D.C. 20554


